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Let me begin by wishing you & your family a happy, healthy and fruitful 

new year ahead. 2020 has brought us many unforeseen circumstances & 

challenges for which we neither as individual / family / company nor as 

society were prepared for.

While the pressure is on us to successfully navigate as the market 

evolves, we need to imbibe a new mindset to secure business in changing 

markets. 

These would include:

• Innovating the ways to increase value for our existing customers and 

 stakeholders

• Exploring new businesses by embedding ourselves in new market 

 trends to capture opportunities outside our traditional business

In 2021 we would be turning 53 and I am very proud with what our team 

has achieved. Many of you have been on this long journey together with 

the company through which we have weathered business cycles and 

overcome invincible challenges.  

Today, we have expanded into the Middle East, out of Asia, into Africa & 

Australia. Getting our foot into these new markets has been no easy. 

In addition to strengthening our relationship with clients and partners, and 

rebranding efforts, we are also conscious about improving the 

environmental footprint in our operational activities. We will continue to 

support corporate social causes in the communities in which we operate. 

Lastly, we are constantly reviewing our safety processes and practices to 

ensure that there are no lapses, and that the highest safety standards are 

upheld in every project that we execute.  

To conclude I would like to quote Roy T. Bennett, “Challenge and adversity 

are meant to help you know who you are. Storms hit your weakness, but 

unlock your true strength.” 

Let’s all come together to pour in our undivided focus & perseverance in 

achieving the 10,000 Crore milestone for KEI.

I believe that together we can do wonders!

MESSAGE



UNFOLDS

Amidst pandemic this Diwali, KEI endeavour bringing to life our strategy 

‘Be Empathetic’ with the initiative -‘Shiksha jyoti – to support Girl 

Education.  The campaign supports education for girls during the 

pandemic by providing them with "Study More kit" and "Siksha Jyoti 

Website '' that is dedicated to online learning for students of classes 6th 

to 12th. The Campaign started on 1st September and till now over 1 lakh 

families have joined this campaign.  

Section 1: Shiksha Jyoti – 

      A CSR Initiative

Section 2: Extensive TV Campaign

Section 3: Brand Visibility Activities

Section 4: Media Highlights
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Section 1:  Shiksha Jyoti 
A CSR Initiative to support girl child education.  

The objective behind this is to reduce the digital gap, given the digital 

divide that exists in the country among the children of the underprivileged 

class. Shiksha Jyoti Campaign is reaching out to girl-child belonging to 

the underprivileged class and is aimed to facilitate the continuity of their 

education. “Study More kit” is an education hamper to address the lack of 

guidance to access online education, accessories, data & a dedicated 

website for this new class of online learners, who are attending online 

classes. 

The website https://www.kei-ind.com/shikshajyoti/  provides one stop 

solution for online classes from 6th to 12th. Wherein students will be able 

to get all the e-textbooks, syllabus, study materials & free online classes.
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Section 2: Brand Visibility Activities

The objective behind this is to reduce the digital gap, given the digital 

divide that exists in the country among the children of the underprivileged 

class. Shiksha Jyoti Campaign is reaching out to girl-child belonging to 

the underprivileged class and is aimed to facilitate the continuity of their 

education. “Study More kit” is an education hamper to address the lack of 

guidance to access online education, accessories, data & a dedicated 

website for this new class of online learners, who are attending online 

classes. 

The website https://www.kei-ind.com/shikshajyoti/  provides one stop 

solution for online classes from 6th to 12th. Wherein students will be able 

to get all the e-textbooks, syllabus, study materials & free online classes.

We have taken over 100 sites across all major cities of Uttar Pradesh for 

our outdoor campaign. The campaign started before the festival season 

at all culturally rich cities of the state, such as Varanasi, Ayodhya, 

Prayagraj, Lucknow, Kanpur, Gorakhpur, Agra, Kushinagar, Moradabad, 

Aligarh, Mathura, Vrindavan etc. 

UP Outdoor Campaign

Hoarding at South Delhi



Section 3: Extensive TV Campaign

An extensive TV campaign was planned during festive season.

Covered all high impactful properties on all premium news channels.

Auto Branding in Maharashtra
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An extensive auto branding done in Nashik, Aurangabad & Nagpur.

Counter Visibility 

Retail activation across PAN India.
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IPL – Retail & Outdoor Display 
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Section 4: Media Highlights



Contact  For  Enquiries : 
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